AMGA 2025

ANNUAL
CONFERENCE

MARCH 26 - 29, 2025
GAYLORD TEXAN | GRAPEVINE, TX

amga.org/AC25

EXHIBITOR AND
CONTRIBUTOR
OPPORTUNITIES




AMGA Welcomes You
to Grapevine!

The AMGA Annual Conference brings together
physician and nonphysician executives from the
nation’s leading healthcare organizations, medical
groups, academic/faculty practices, integrated
delivery systems, ACOs, and IPAs. Your financial
support enables us to offer engaging and compelling
content, inspiring keynote presentations, and

numerous networking opportunities.

Highlights:

® Rebranding the Exhibit Hall as “The Hub”
® Tech Talk and Breakout Session speaking opportunities

® “AMGA Live” Stage Interviews

® Funand engaging sponsorships: Texas Experience Stations,

Ice Cream, Snack Carts, and Specialty Drink Bars
® High-visibility branding opportunities at the Gaylord Texan
® Closing Event at AT&T Stadium

Reserve your booth space and secure your support
opportunities by completing the Exhibitor Agreement Form!

Updates and additional information on the Annual Conference
are available at amga.org/AC25.

We look forward to seeing you in Texas!
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About AMGA

AMGA is a trade association representing
hundreds of multispecialty medical groups
and integrated systems of care. More than
183,000 physicians practice in AMGA
member organizations, delivering care

to more than one in three Americans.
AMGA advances high performance health
through advocacy, education, publications,
performance improvement tools, and
resources. Our members include the most
widely recognized and prestigious medical
groups in America. AMGA membership

is as varied as the healthcare market, with
participation from integrated delivery
systems, innovative group practices, and
IPAs and networks.
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Who Attends the
Annual Conference?

Healthcare Leaders:

« CEO, President, Board Chair

« CAO, COO, Administrator, Executive Director
« CMO, Medical Director

- Population Health Executives

« CFO, Finance Director

» Chief HR Officer

+ ChiefInnovation/Transformation Officer
» CNO, Nursing Director

« CQO, Quiality Director

» Accountable Care Officer

« Department Director

- CIO/CMIO

« Physician Shareholder

- Advanced Practice Provider Leadership

From Healthcare Delivery Organizations:

« Group Practices

« Integrated Delivery Systems

» Accountable Care Organizations

+ Hospital/Health Systems

« Academic/Faculty Practices

« Clinically Integrated Networks

« Management Service Organizations

« Independent Physicians Associations

» Physician Practice Management Companies

Attendees by Functional Area
Medical/Clinical

Executive Administration
Leadership/ 14%
Governance

45%

Clinical
10%
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Operations
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Other Leadership
15%
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The Hub Exhibit Hours
and Conference Highlights

(Subject to Change)

Wednesday, March 26
Exhibitor Setup

Thursday, March 27
Exhibitor Setup (no exceptions)
Immersion Sessions (additional cost)

The Hub (Exhibit Hall) Welcome Reception

and Networking*

Friday, March 28

Networking Breakfast in The Hub*
Conference Opening General Session
Morning Refreshment Break in The Hub*
Networking Lunch in The Hub*

Happy Hour and Networking in The Hub*

Saturday, March 29
Networking Breakfast in the Hub
Poster Presentations

The Hub Closes

Exhibitor Teardown/Move Out**
Closing General Session

AT&T Stadium Event

12:00 pm — 5:00 pm

8:00 am - 3:00 pm
1:30 pm = 5:00 pm

5:00 pm = 7:00 pm

7:00 am — 8:00 am
8:00am — 9:30 am
9:30am — 10:15 am
12:30 pm = 1:30 pm
4:30 pm — 6:30 pm

7:00 am — 8:30 am
7:00 am — 8:30 am
8:30 am

8:30 am — 12:30 pm
4:.00 pm = 5:15 pm
6:30 pm — 9:30 pm

* Tech Talks, Poster Presentations, Leader Talks, and/or AMGA Live Interviews

taking place during this time in The Hub

**After The Hub closes, exhibitors are invited to attend the sessions and the
AT&T Stadium event. Check for agenda updates at amga.org/AC25.
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Featured Contributor Package Levels

AMGA invites you to participate as a contributor and/or exhibitor at the 2025 Annual Conference. Our

Platinum, Gold, Silver, and Exhibitor packages offer support recognition to elevate your organization’s
brand awareness. Exhibit space is optional for Platinum, Gold, and Silver Contributors and is available at a

significant discount.

Platinum Contributor $60,000
Benefits:

One-hour Leadership Chat discussion with AMGA member leaders on your topic of choice, scheduled
over breakfast on March 27 (meal included and provided by AMGA)

One-hour breakout session on your topic of choice (innovation, technology, or improving operational
efficiencies are recommended)

Six (6) complimentary general conference registrations

Serve as Host of the AMGA Leadership Council Meetings on March 26 and March 27

Four (4) attendees at the breakfast and lunch Leadership Council meetings

Four (4) invitations to attend the AMGA Leadership Council and Board of Directors Reception on March 26

Company logo displayed on large screens throughout the meeting and on the conference website, app,
signs, and slides

Company logo featured on the wrap of the notebook welcome gift given to attendees
Company logo on registration screens

Opportunity to introduce speakers at a minimum of four (4) peer-to-peer breakout sessions on Friday,
March 28

Virtual company profile in conference app with on-demand lead reports showing attendee views

Pre- and post-conference registration lists for one-time use

Platinum Contributors Receive These Exhibit Benefits:

« One (1) complimentary 10" x 10" exhibit booth space.

« Opportunity to purchase up to three (3) additional 10’ x 10’ booths for only $3,000 each. Each additional
10'x 10" space includes two (2) additional general conference registrations and badge scanning capture
license.

AMGA 2025 ANNUAL CONFERENCE
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Featured Contributor Package Levels (continued)

Gold Contributor $23,000
Benefits:
« Four (4) complimentary general conference registrations

« Two (2) attendees at the AMGA Leadership Council and Board of Directors Reception on Wednesday, March 26
- Company logo featured on the wrap of the notebook welcome gift given to attendees
« Opportunity to introduce speakers during peer-to-peer breakout sessions on Friday, March 28

« Company logo displayed on large screens throughout the meeting and on the conference website, app,
signs, and slides

« Virtual company profile in conference app with on-demand lead reports showing attendee views

» Pre-and post-conference registration lists for one-time use

Gold Contributors Receive These Exhibit Benefits:

- Discounted rates on optional exhibit booth space, which includes two (2) additional general conference
registrations and one (1) badge scanning lead capture license per each 10’ x 10' booth space.

- Chairman’s Circle and Premier Corporate Partners: $3,000
- Executive Corporate Partner: $3,500
- Non-Corporate Partner: $4,000

Silver Contributor $8,000
Benefits:
« Two (2) complimentary general conference registrations

- Company logo displayed on large screens throughout the meeting and on the conference website, app,
signs, and slides

« Virtual company profile in conference app with on-demand lead reports showing attendee views

» Pre-and post-conference registration lists for one-time use

Silver Contributors Receive These Exhibit Benefits:

- Discounted rates on optional exhibit booth space, which includes two (2) additional conference registrations,
virtual company profile in conference app, and one (1) badge scanning lead capture license per each
10'x 10'booth space.

- Chairman’s Circle and Premier Corporate Partners: $3,100
- Executive Corporate Partner: $3,600
- Non-Corporate Partner: $4,100

6 AMGA 2025 ANNUAL CONFERENCE



Exhibitor Pricing

Before December 16, 2024

AMGA Partner Level
Booth Size
Non-Partner Executive Premier Chairman’s Circle
10 x 10’ $5,750 $5,300 $4,600 $4,300
10" x 20° $10,500 $10,000 $9,000 $8,250
20" x 20’ $20,600 $18,650 $17,350 $16,100

After December 16, 2024
AMGA Partner Level
Booth Size
Non-Partner Executive Premier Chairman’s Circle
10'x 10’ $5,950 $5,500 $4,800 $4,500
10" x 20° $11,700 $10,200 $9,200 $8,450
20" x 20’ $21,800 $18,850 $17,550 $16,300

Exhibit booth pricing includes two (2) general conference registrations and one (1) badge scanning lead capture
license per 10'x 10' space, a virtual company profile in the conference app with on-demand attendee view reports,
and pre- and post-conference attendee lists.

Additional General Conference Registrations

Exhibitors have the option to purchase up to four (4) additional general conference
registrations at the following rates (per person):

Chairman’s Circle Corporate Partner and/or Platinum Contributor S500
Premier Level Corporate Partner and/or Gold Contributor $550
Executive Level Corporate Partner and/or Silver Contributor $650
Exhibitor Non-Corporate Partner $850

AMGA 2025 ANNUAL CONFERENCE
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The Hub Exhibit Floor Plan

AMGA 2025 Annual Conference
March 26-29, 2025
Gaylord Texan | Grapevine, TX
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Conference Support Opportunities

SPEAKING OPPORTUNITIES

Breakout Session Sponsor
Friday, March 28, 3:30 pm —4:30 pm
Chairman’s Circle and

Premier Corporate Partners: $25,000
Executive Corporate Partner:  $27,000
Non-Corporate Partner: $30,000

Facilitate a one-hour educational breakout session
on your topic of choice (subject to approval). We
encourage you to team up with an AMGA member
to present the session. The best-received sessions
include case studies and panel discussions. AMGA
can help with identifying your session topic, but
the sponsor is responsible for creating content
contacting and securing speakers.

Benefits include basic A/V equipment, four (4)
general conference registrations, one (1) speaker
one-day pass, and an optional introduction by an
AMGA executive. Attendee lead reports via AMGA
door badge scanning also prohibit competing
organizations from attending your session.

Breakout Sponsors can add on a Tech Talk for
$5,000 (scheduled prior to your breakout session
as a preview for members).

Tech Talk Sponsor
Chairman’s Circle and

Premier Corporate Partners $10,000
Executive Corporate Partners $12,500
Non-Corporate Partners $15,000

Present your company’s innovation/technology
solution on stage in a 20 minute presentation in
The Hub (topic approved by AMGA). Interview style
presentations with AMGA member customers are
encouraged. Sessions promoted by AMGA. Badge
scanning and headphones provided on request if
there are competition concerns.

Includes two (2) general conference registrations,
virtual company profile in conference app with
on-demand lead reports showing attendee views,
and pre- and post-conference attendee lists for
one-time use. Non-technology topics approved
on a case-by-case basis.

SPECIAL EVENTS

Distinguished Leadership Dinner
Wednesday, March 26, 6:00 pm —9:00 pm

AMGA Corporate Partner Exclusive: $40,000

This flagship conference event is attended by AMGA
Board Members and past AMGA Board Chairs. The
exclusive sponsor of this dinner will be recognized by
AMGA President and CEO Dr. Jerry Penso and invited to
make opening remarks. This sponsorship includes five
(5) general conference registrations and attendees at the
dinner, pre-read materials emailed to attendees, virtual
company profile with lead reports, and pre- and post-
conference attendee lists.

AMGA Closing Event at AT&T Stadium
Saturday, March 29, 6:30 pm —9:30 pm

Gridiron Sponsor $45,000

Exclusive sponsor of the closing event includes the Tailgate
and Postgame tours. Includes five (5) general conference
registrations, and opening remarks to attendees during the
event. Sponsor can also add giveaways or raffles.

Tailgate Tour Sponsor*

$20,000 - 100 tickets (Exclusive)

$10,000 - 50 tickets

One-hour (6:30 pm —7:30 pm) VIP Private Guided Tour with
appetizers and drinks in the players’ Locker Room. Includes
two (2) general conference registrations.

Postgame Tour Sponsor*

$20,000 - 100 tickets (Exclusive)

$10,000 - 50 tickets

One-hour (8:00 pm —9:00 pm) VIP Private Guided Tour with
desserts and drinks in the players’ Locker Room. Includes
two (2) general conference registrations.

*Enhance our members’ experience at the stadium by
sponsoring a VIP private tour of the Miller Lite Club,
Postgame Interview Room, Cheerleaders Locker Room,
and drinks/appetizers or desserts in the players’ Locker
Room. Benefits include sponsor remarks to the tour group,
signage, sponsor participants, and AMGA-provided
branded tickets with the sponsor’s logo. Attendees will be
directed to pick up tickets from the sponsor’s exhibit booth.

AMGA 2025 ANNUAL CONFERENCE
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Conference Support Opportunities (continued)

The Host of the following events will receive high-visibility promotion at general sessions, conference signage,
your logo imprinted on drink tickets and napkins, and signage at the specialty bars and/or barista stations. Hosts
may also place literature at tables and temporary display spaces in The Hub.

Conference attendees (excluding exhibitors, and industry attendees) will be directed to visit your booth to pick up
a branded ticket with your company logo for a specialty drink at a bar located in The Hub.

Welcome Reception and Specialty Happy Hour and Specialty

Cocktail Bar* Host Cocktail Bar* Host

Thursday, March 27,5:00 pm —7:00 pm Friday, March 28, 4:30 pm —6:30 pm
Exclusive Host: $12,000 (400 drink tickets) Exclusive Host: $12,000 (400 drink tickets)
Nonexclusive Host: $6,000 (200 drink tickets) Nonexclusive Host: $6,5600 (200 drink tickets)

*Sponsor can choose from Margarita, Martini, Bourbon, or Texas Craft Beers Bar. All bars will include a nonalcoholic
“Mocktail” offering.

Breakfast and Barista Station Host
Friday, March 28,7:00 am —10:15am
Espresso, lattes, and cappuccino bar with barista

Exclusive Host: $9,000
Nonexclusive Host: $4,5600

Availability of nonexclusive
contributor status is
dependent on whether

an exclusive contributor
expresses interest in a
particular event. If an
organization states an

Ice Cream Cart

Friday, March 28, 4:30 pm —6:30 pm interest in becoming an

Exclusive Host: $4,500 (200 bars) exclusive contributor of an

Treat our attendees to a choice of ice cream bars in a cart near event, first rights-of-refusal

your booth. AMGA will promote that attendees must visit your will be given to nonexclusive

booth to obtain a branded ticket with your company logo contributors that have

before picking up their ice cream bar! expressed an earlier
interest.

10 AMGA 2025 ANNUAL CONFERENCE



Conference Support Opportunities (continued)

Registration Desk Snack Cart

Wednesday, March 26, or

Thursday, March 27 (2 hours)

Exclusive Host: $5,000

”  Greetour attendees as they arrive at registration and offer
K\ﬁ a delicious treat. Sponsor can have a literature display table
and two (2) representatives networking and handing out
snacks to attendees.

Texas Experience Stations

The following events will receive high-visibility promotion to encourage participation. Conference attendees
(excluding exhibitors, sponsors, and industry attendees) will be directed to visit your booth to pick up a branded
ticket (with your logo) for the station. Signage at the station will refer attendees back to your booth to pick up a
ticket. Sponsors may also place literature at tables near the station.

BBQ Rub Station - Friday, March 28 « 500 Kits: $10,000

The BBQ rub station is set up with an array of glass jars filled with spices. Guests will
collaborate with a BBQ expert to scoop and blend different flavors and combinations
to create their own custom BBQ rubs, Once they’ve crafted their perfect mix, they can
funnel it into small glass jars. Each guest gets to take home their personalized BBQ rub
as a flavorful keepsake from the event. Includes branded tickets with your company
logo supplied by AMGA.

Bandana Chain Stitching Station

Friday, March 28 « 500 Bandanas: $5,500

The bandana chain stitching experience features a skilled artisan customizing
bandanas with names or initials, using a vintage sewing machine. Guests choose
their bandana and watch as it is personalized in real time. They leave with a unique,
custom-embroidered bandana as a memorable keepsake from the event. Includes
branded tickets with your company logo supplied by AMGA.

360° Photo Booth Station - Friday, March 28 « Three Hours: $6,000

An interactive experience where guests step onto a platform, and a camera spins
around them, capturing dynamic, 360-degree videos or photos. After the shoot, the
media are instantly processed, allowing guests to input their phone number or email.
Within moments, they receive a text or email with their video or photo, ready to share
or save as a fun memory from the event. Includes branded tickets with your company
logo supplied by AMGA.

Selfie Station - Friday, March 28 « 500 Kits: $10,000

The selfie station is a fun and vibrant spot designed for guests to capture memorable
moments. It features perfect lighting and an attendant to ensure perfect photos.
Guests can snap selfies or group shots using the stationary selfie station. Photos are
then delivered within seconds to guests via email or text. Includes branded tickets
with your company logo supplied by AMGA.

AMGA 2025 ANNUAL CONFERENCE 11



Branding Opportunities at the Gaylord Texan

The Gaylord Texan has many high-profile promotional opportunities that can be utilized during AC25.

Take the spotlight with larger-than-life messaging!

Conference Pre-Function

LED Wall

Up to six (6) rotating slides during
the entire conference with AMGA
logo/conference branding and other
sponsor slides. Nonexclusive $5,000

50, MUCH /72
STV, [

—_

Conference Entrance
LED Banner

Digital Clings

Convention Center Bridge
Shadow Box Clings $5,000 each

Window Clings (set of 3 windows;
AMGA conference branding on the
fourth window) $5,000

Center Bridge Walkway

Overhead
$4,000 each

Convention Center Texas
Escalator

Straight Middle Clings $5,000 (set of 4)
Top or Bottom Clings $4,000 each

Side Wall Cling $5,000 each

Longhorn Column Clings
(outside The Hub)

B otatine sl e Two sides $5,000
otating slide during the entire .
conference with AMGA logo/ Lour gl
conference branding.
Exclusive (3 slides) $10,000
Nonexclusive (1 slide) $4,500
Four-Sided, Free-Standing Graphic Custom Signage

Tower (8'x 1m)

Chairman’s Circle gy ‘

and Premier a el "
/| et

Corporate Partners: =t~ Do

$5,000 W HEA

Executive Corporate
Partner: $5,250

Non-Corporate
Partner: $5,5600

12 AMGA 2025 ANNUAL CONFERENCE

in Puppy Park

Two (2) custom signs will
be prominently displayed
in the area where attendees
will be visiting the rescue
puppies on March 28.
Nonexclusive

Chairman’s Circle and Premier Corporate
Partners: $2,000

Executive Corporate Partner: $2,500
Non-Corporate Partner: $3,000



Branding Opportunities (continued)

Hotel Room Key

$6,000

Your logo/bar code featured on 1,000 keys given to
attendees.

Custom Splash Page for
Conference Wi-Fi (with link to your site)
$5,000

HELP AMGA AC25 be friendly to our planet!

Branded Reusable Water Bottles
Minimum of 750 bottles, supplied and shipped to
conference by sponsor

$1,200 (or $800 co-branded with AMGA logo/
conference branding)

Sponsor supplies the water bottles. Quantity TBD.
Available to exhibitors, sponsors, or AMGA Corporate
Partners only

Water Station Sponsor

$1,000 per station

Sponsor signage and logo placed on water stations in
registration, general session, and The Hub.

Available to exhibitors, sponsors or AMGA Corporate
Partners only

Conference Pen

$2,000 (sponsor supplies pens)

Available to exhibitors, sponsors, or AMGA Corporate
Partners only

Company Literature Display

AMGA Partners $1,200 or Non-Partners $1,500
Sponsor may place 1,000 pieces near the registration
area.

Available to exhibitors, sponsors, or AMGA Corporate
Partners only

AMGA Foundation Opportunities at AC25

Acclaim Award
Friday, March 28, During the Opening Session

The Acclaim Award is AMGA’s most prestigious quality award presented to the nation’s premier high-
performing healthcare delivery organization during the Annual Conference’s opening session. As a sponsor,
you will be a part of the presentation ceremony and support the purpose of the Acclaim Award by further
recognizing AMGA members that are improving patient experience of care, improving health of populations
with a focus on quality outcomes, reducing the per capita cost of healthcare, and fostering health equity.
AMGA Corporate Partners only. Please contact Christina Santos, executive director, AMGA Foundation, at
csantos@amaga.org or 703.838.0033 ext. 384 for detailed sponsorship information.

Chronic Care Roundtable Meeting
Saturday, March 29, 1:45 pm —3:45 pm

Participate in this roundtable meeting and collaborate with healthcare leaders to address the most pressing

issues that providers, medical groups, and health systems face when delivering care to patients with chronic
and preventable diseases. Please contact Johonna Nuby, senior development officer, AMGA Foundation, at

jnuby@amga.org or 703.838.0033 ext. 301 for more information.

AMGA Foundation Celebration Reception

Friday, March 28, 7:00 pm—9:00 pm

This reception celebrates AMGA Foundation’s impact and honors our collaborators, partners, supporters,
program participants, sponsors, and donors. Join more than 75 healthcare leaders from AMGA’s premier
organizations to recognize the great strides made to advance healthcare for patients through AMGA
Foundation’s population health initiatives and our national health campaigns. For more detailed information
about the $15,000, $10,000, or $5,000 sponsorship levels, please contact Christina Santos, executive director,
AMGA Foundation, at csantos@amga.org or 703.838.0033 ext. 384.

AMGA 2025 ANNUAL CONFERENCE
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2024 Annual Conference Medical Groups

and Health Systems Attendees

Advocare, LLC

Advocate Health

AHS Oklahoma Physician Group, LLC
dba Utica Park Clinic

AllCare IPA

Alliance Health Professionals, PLLC

Allina Health

ARcare

Atlantic Medical Group

Atrium Health Wake Forest Baptist

Austin Regional Clinic, P.A.

Ballad Health

Banner Medical Group

Baptist Health Medical Group (FL)

BayCare Medical Group

Baylor Scott & White Medical Group

Beebe Healthcare

Beloit Health System

BJC Medical Group

Bon Secours Mercy Health

Buffalo Medical Group, PC.

Carle Physician Group

Cedars-Sinai Medical Care Foundation

Centra Medical Group

CHI Health Clinic

CHMC - Community Health Services
Network, Inc.

ChristianaCare

Christie Clinic, LLC

CHRISTUS St. Vincent Medical Group

CHRISTUS Trinity Clinic

Cleveland Clinic

CommonSpirit Health

Concord Hospital

Corewell Health West

Crystal Run Healthcare

Dallas Nephrology Associates

Dell Medical School, The University of Texas
at Austin

Edinger Medical Group, Inc.

Emory Clinic

Eventus WholeHealth

The Everett Clinic, Optum Health

Froedtert Medical College of Wisconsin

Geisinger

Genesis Health Group

Group Health Cooperative of South Central
Wisconsin

Guthrie Medical Group

Hackensack Meridian Health Medical Group

HarmonyCares

Hattiesburg Clinic, P.A.

Health First Medical Group

HealthPartners Care Group

HealthTexas Medical Group

Henry Ford Allegiance Health

Henry Ford Health

Henry Ford Medical Group

Heritage Medical Associates, PC.

Holston Medical Group

Holzer Health System

Houston Methodist Physician Organization

14 AMGA 2025 ANNUAL CONFERENCE

iMA Medical Group

Independence Health System

Inova

Intermountain Health

Intermountain Health Peaks Region

U Health Physicians

Jefferson Health

Johns Hopkins Univ., Clinical Practice
Association

Kelsey-Seybold Clinic

KMG Medical Group

Lahey Hospital and Medical Center

Lee Health

Lehigh Valley Physician Group

Lexington Clinic, PS.C.

Lexington Medical Center

Loma Linda University Health Care

MaineHealth Medical Group

Maui Medical Group, Inc.

Maury Regional Medical Group, Inc.

Mayo Clinic Health System

McFarland Clinic, PC

MDVIP

Medical Associates Clinic, PC.

Mercy Clinic East Communities

Mercy Medical Group (CA)

MercyOne

Meritas Health

Mid-Atlantic Permanente Medical Group, PC

Millennium Healthcare

Mon General Hospital

Mount Carmel Medical Group

MSPNJ - Medical Services Professionals of
New Jersey, LLC

North Mississippi Medical Clinics, Inc.

Northeast Georgia Physicians Group

NorthShore University HealthSystem

Northside Hospital

Northwell Health

Northwest Primary Care

Norton Medical Group

Novant Health Medical Group

Nuance, a Microsoft company

Ochsner Health

Olmsted Medical Center

Oncology Physicians Network

Optum Care Network Washington, Optum
Health

Optum Health

OSF Medical Group

Owensboro Health Medical Group

Palo Alto Medical Foundation

The Permanente Medical Group, Inc.

Peterson Medical Associates

Physicians’ Primary Care of SW FL

The Portland Clinic

Portland IPA

Praxis Medical Group

Premier Medical Associates, P.C.

Premier Medical Group, P.C.

Prevea Health

Prime HealthCare, PC

Privia Health

Privia Medical Group - Mid-Atlantic

Revere Health

Riverside Medical Group

Roji Health Intelligence LLC

RUSH Medical Group

RWIJBarnabas Health Medical Group

Saint Alphonsus Medical Group

Saint Luke’s Physician Group - SLPG

Salem Health Medical Group

Samaritan Medical Group

Sanford Health

Shannon Health System

Sharp Community Medical Group

Sharp Rees-Stealy Medical Group, Inc.

SIMEDHealth

SoNE HEALTH

Southwest Medical, Optum Health

SSM Health

St. Clair Medical Group

St. Elizabeth Physicians (KY)

Stormont Vail Health

Summa Health Medical Group

Summit Health

Summit Medical Group, PLLC

Sutter Gould Medical Foundation

Sutter Health

Sutter Medical Foundation

Tenet Physician Resources Arizona

ThedaCare Physicians

Trinity Health Medical Groups

Tucson Medical Center Healthcare

Tulane University Medical Group

UC Davis Health

UC San Diego Health

UCHealth Medical Group

UF Health Physicians

UNC Health

UnityPoint Clinic

University HealthCare Alliance - Stanford
HealthCare

University of Alabama Health Services
Foundation

University of Rochester Medical Faculty Group

University of Utah Community Clinics

UPMC Susquehanna Health Medical Group

UVA Health

UW Health Northern Illinois

Valley Health

Valley Medical Center

Vancouver Clinic, Inc.

Vanderbilt Medical Group

Watson Clinic, LLP

WellMed (TX), USMD, Optum Health

WellSpan Health

Wenatchee Valley Medical Group

West Tennessee Healthcare

Western Washington Medical Group

Wilmington Health

Woodland Clinic Medical Group

WorkFirst Health, a division of Archer Education



AC24 Exhibitors and Contributors

AMGA gratefully acknowledges contributors that supported our AC24 Annual Conference:

Platinum Host

EXACT
SCIENCES

Gold Contributors
Epic

Episource
GlaxoSmithKline

NRC Health

Pfizer Inc.

Sanofi

Breakout Session Sponsors
Helix

IKS Health

Indivior

Johnson & Johnson

Navina Al

Practicing Excellenc

Special Event Sponsors
Constant Media

IKS Health

Indivior

Lightbeam Health Solutions
RxVantage

The Partners Group

WellSky

Silver Contributors
American Medical Association
Clinician Nexus

Digital Diagnostics

Experian Health

Forcura

HealthMark Group

Johnson & Johnson

MDVIP

Medallion

Nuance, a Microsoft company
PointClickCare

PracticeLink

RxVantage

Sheppard Mullin

TeamBuilder

The Partners Group

VITAL WorkLife

Branding Sponsors

Greenway Health

NRC Health

RCCS (Revenue Cycle Coding
Strategies)

TeamBuilder

Exhibitors
Aledade Inc.

Allzone Management Services, Inc.

Altera Digital Health

American Association of Medical Assistants

(AAMA)

American Medical Association

Azara Healthcare
Boostlingo
BrainCheck
Clearstep

Clinician Nexus
Constant Media
CPP Buying Group
Creyos Health
DataGen
DermaSensor, Inc.
Digital Diagnostic
Dimensional Insight
DivvyUp Socks
Dynavax Technologies
Episource

Exact Sciences
Experian Health
FinThrive

Greenway Health
GSK

HealthMark Group
Helix

Huron Consulting Group
Indivior

Innovaccer Inc.

Iris Telehealth
Johnson & Johnson

Lightbeam Health Solutions

Linus Health
LogiCall Health
MDabstract
MDVIP

Medical Group Management Association

(MGMA)

Medical Information Technology, Inc.
(MEDITECH)

MedTech International Group

My Mountain Mover (should go after
myLaurel Health)

myLaurel Health
Napa River Insurance Services

National Association Medical Staff Services

(NAMSS)
Navina Al
Neurotrack Technologies, Inc.
Nuance, a Microsoft company
Open Practice
Parachute Health
Pfizer
PointClickCare
PracticeLink
Qgenda
rater8

RCCS (Revenue Cycle Coding Strategies)

RedSail Technologies - TransactRx
ReferralPoint, LLC
RevSpring

Robot Doctor, LLC
RxVantage

Sanofi
ScribeAmerica
Sheppard Mullin
Simpliphy

Symphony Risk
Talkiatry
TeamBuilder

The Partners Group
ThriveAP

VITAL WorkLife
Wellness Consultants
Wellsky
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Important Exhibitor Information

Meeting Venue Regulations

The Gaylord Texan AMGA reserves the right to deny space to any company
1501 Gaylord Trail whose exhibit is deemed inappropriate or whose
Grapevine, TX presentation is objectionable as determined at AMGA’s

discretion. Any company breaking their booth down
early will risk being barred from participating at future
AMGA events. Exhibitors wishing to leave early must
contract with the show decorator to have their booth
taken down for them at the conclusion of the show.

Reserve Booth Space

All exhibitors and contributors must agree to the
AC25 Terms and Conditions form and submit a signed
completed Agreement to cstern@amga.org.

Pay by credit card, ACH, or mail check to:

AMGA

One Prince Street

Alexandria, VA 22314 Exhibit Hours
Specifications Wednesday, March 26
Space is 10" x 10' furnished, with back-drapes and side Exhibitor Setup 12:00 pm — 5:00 pm
dividers, one six-foot draped table, two side chairs,
one wastebasket, and an identification sign. Additional Thursday, March 27
furnishings and equipment will be available through the Exhibitor Setup (no exceptions) 8:00 am — 3:00 pm
decorator. Booth space does not included carpeting, Welcome Reception 5:00 pm — 7:00 pm

cleaning, A/V, or electric.
Friday, March 28

Exhibit Firm . . Networking Breakfast 7:00 am — 8:00 am
Shepard Exposition Services

1531 Carroll Drive. NW Morning Refreshment Break 9:30am —10:15am
Atlanta, GA 30318 Networking Lunch 12:30 pm — 1:30 pm
Phone: 404.720.8600 Networking and Happy Hour 4:30 pm - 6:30 pm

Email: orders@shepardes.com
Saturday, March 29

Freight .

Exhibitors will receive complete shipping instructions in Networking Breakfast /:00am - 8:30am
the service kit, which is sent with the booth The Hub Closes 8:30 am
confirmation. Exhibitor Teardown/Move Out 8:30 am —12:30 pm

Lead Retrieval System

One exhibitor lead retrieval system will be available at no
charge for organizations that wish to participate.
Upgrades to the lead retrieval system will be at exhibitor’s
expense.

Hotel Accommodations

Hotel information will be forwarded to all registered
attendees. The contracted AMGA hotel will not honor
reservations without your confirmation information.
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www.amga.org/getmedia/327ddffd-4b7d-49f6-ab62-a45140953e0f/AMGA_AC25Exhibitor-Agreement.pdf

Become an AMGA Corporate Partner

AMGA offers non-provider organizations ® Present promoted, facilitated, and
the opportunity to establish and expand recorded webinars

relationships with decision-makers from leading * Access discounts on meeting
medical groups, integrated healthcare delivery registrations, advertising, and AMGA
systems, and IPAs. Our Corporate Partner surveys

Program offers a collection of benefits and
The program offers you two levels of

participation:

provides the opportunity to:

* Network with healthcare executives

. 2024 2025
* Promote your brand, value, and services
¢ Share thought-leading educational content L 528,800 530,000
Executive $6,000 $6,5600

¢ Stay informed of medical group challenges
and priorities

Organizations that choose to participate at the Premier Level will also have the opportunity

to earn participation points to reach the Chairman’s Circle, which affords additional
benefits and access to AMGA members.

For additional information on how to join the AMGA Corporate Partner Program,
please contact Colleen Stern at 703.838.0033 ext. 329 or cstern@amga.org.
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